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Web Traffic & Social Media Report 

1. Highlights

Impressions on 3rd party platforms and social media and engagement on social media are 
well on track. Yet, due to issues with Facebook (algorithm change, data breach, GDPR), we 
expected drop in performance on this social network and are currently investigating ways to 
mitigate possible risks (channel diversification, more cooperation with partners, better use of 
mailing lists). Downloads and click-throughs are reaching their KPIs as well, especially the 
number of downloads is higher than expected. A lot of editorial and social media activity: a 
new thematic collection - Europeana Manuscripts, two new online exhibition. Very successful 
social media coverage of the events: Europeana Tech and the Vision 2025 meeting in 
Varna. 

While traffic remains a challenge, the situations is improving. Yet, at the moment we’re at 
over 75% of the target. With further efforts of the R&D team, new collection launches later 
this year and marketing activities planned for the coming months, we’re getting closer and 
closer to reaching the KPI.  

2. KPI overview

*May data for 3rd Party platforms not yet available
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3. Content and social media highlights 
 

● New thematic collection - Europeana Manuscripts 
 

 
 
 
 

● New online exhibitions 
○ Tricks of the Trade (Photography) 
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○ Les Coutouriers (Fashion) 
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● #EuropeanaTech 

○ Trending on Twitter for 2 days 
○ 500 tweets & retweets from 215 contributors 
○ 2 800 964 impressions 
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● Varna Vision 2025 meeting 
○ Great visibility of a closed event thanks to a cross team work and good 

planning 
○ Tweets by the account of the Commissioner Gabriel  
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4. Traffic & impressions - details 
 

 
The traffic on end user products reached the level from May 2016 - before the huge organic 
traffic drop.  
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The amount of indexed pages increased between January and February, we experienced a 
drop between February and April, but in May the number of indexed pages reached the level 
from February.  
 

 
Impressions on social media are well on track. Yet, due to issues with Facebook and 
decreased activity on GIPHY comparing to very succesful cooperations on winter sport and 
Valentine’s Day, we observed a drop between March and May. 
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Impressions on third-party platforms are well on track. 
 
 
 
 
 
 
 
 
 
 

5. Engagement on Europeana Collections 
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The amount of downloads surpassing the expectations, the amount of media views growing 
as well. A slight drop of the amount of click-throughs, but they’re still meeting the KPI. 
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